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Contact Us

MEDIA INQUIRIES
Carolyn J. Brown
Senior Vice President

Cheif Communication Officer
cbrown@bned.com
908-991-2967

INVESTOR INQUIRES
Hunter Blakenbaker

Vice President 
Investor Relations

hblakenbaker@bned.com
908-635-6652

CUSTOMER SERVICE
For customer service inquires, 

please contact Customer Service or 
call your campus store directly.

HEADQUARTERS
120 Mountain View Blvd.

Basking Ridge, NJ
07920

908-991-2665

OUR 
MISSION
Our mission is to 
support students, 

faculty, and schools, 
serving as a catalyst 
to meet the evolving 
needs of  the educa-
tion system and a 
new generation of  

students
Com m unications - PR

Ashley Bray



OUR 
VALUES

SUCCESS 
STORIES ABOUT US

Service
Acting as a trusted 
partner for students

and institutions

Quality
A commitment to 
delivering best-in-
class products and 

services

Innovation
Fostering a culture 
of creativity and 
forward-thinking

Learning
Understanding who 
we serve and how 
we can help them 

succeed

A History of Leadership and 
Innovation in Supporting 

Education

BNED has a legacy of serving the education 
industry. It began in 1965, when founder 
Leonard Riggio opened his first bookstore, 
the Student Book Exchange, in New York 

City’s Greenwich Village. 
In 2015, Barnes & Noble Education, Inc. 

became an independent public company and 
parent of Barnes & Noble College, trading 
on the New York Stock Exchange under 

the ticker symbol BNED. Becoming a public 
company allowed BNED to pursue greater 

growth opportunities in the education sector, 
including enhancing and expanding its digital 

capabilities. 
Today, BNED is a leading solutions 

provider for the education industry, driving 
affordability, access and achievement at 

hundreds of academic institutions nationwide 
and ensuring millions of students are 
equipped for success in the classroom 

and beyond.  As a leader in the education 
space, BNED’s suite of product offerings and 
solutions work together to meet the evolving 
needs of the education system and a new 

generation of students.

Belmont University 
When faced with moving to a smaller 
location, the Belmont University store 
changed their textbook distribution 
and delivery to take the student 
experience to the next level.

Flordia International University
Faced with an ever-rising need for 
affordable course materials – and 
new regulations in effect – Florida 
International University (FIU) 
implemented the BNC Adoption & 
Insights Portal to better manage its 
adoption process.

University of Kentucky
When the University of Kentucky 
launched a multibillion-dollar campus 
renewal project in 2015, it turned to 
Barnes & Noble College for a public-
private strategic partnership that 
would substantially upgrade UK retail 
options.


